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Harris Corporation (“Harris”) respectfully submits these comments in 

response to the Federal Communications Commission’s (“Commission’s” or 

“FCC”) Notice of Proposed Rulemaking (“NPRM”) in the above captioned 

proceeding proposing the Commission adjust the schedule by which new 

broadcast television receivers with screen sizes 25-36 inches are required to 

include the capability to tune digital television signals.1 

 
I. Introduction and Summary 

 
Harris is an international communications equipment company with 

four operating divisions that offer products and services in the microwave, 

broadcast, secure tactical radio, and government communications systems 

markets. As the world’s leading broadcast transmission equipment supplier, 

Harris’ Broadcast Communication Division is the leader in digital solutions 

for television and radio broadcasting and has been at the forefront of the 

                                            
1  In the Matter of Requirements for Digital Television Receiving Capability, ET Docket No. 
05-24, rel. Feb. 14, 2005 (hereinafter “NPRM”). 
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transition to digital television, supplying the majority of the digital television 

transmitters and encoders in the United States.   

 
Harris supports the Consumer Electronics Association’s (“CEA’s”) and 

the Consumer Electronics Retailers Coalition’s (“CERC’s”) request that the 

Commission accelerate to March 1, 2006, its requirement that all television 

receivers with screen sizes of 25-36 inches incorporate digital television 

(“DTV”) tuners (“CEA/CERC Petition”).  Harris agrees with CEA/CERC’s 

proposition that by doing so, the Commission will expedite the delivery of 

these television receivers and eliminate the potential for market-place 

distortions that may impede the rollout of DTV.  

 

I. Revising Implementation Schedule To Reflect March 1, 2006 
Deadline For All 25-36 inch Receivers To Include A Digital Tuner 
Will Hasten the Success of DTV Transition.  

 
As the CEA/CERC Petition notes the Commission’s 50 percent milestone 

for 36-inch and larger receivers has had an unintended consequence--

consumers choosing the lower-cost television receivers with the NTSC tuners 

over the higher-priced television receivers with the digital ATSC tuners.2  

Many retailers expect that the interim 50 percent requirement, effective July 

1, 2005 for 25 – 36 inch receivers, will create a similar retail environment 

where analog NTSC tuners are preferred over the digital ATSC tuners.   

                                            
2 See CEA/CERC Petition at 3. 
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Given the prospect that consumers will be investing financial resources in 

technology that will be rendered inoperable, the CEA/CERC Petition requests 

that the Commission do two things: 1) eliminate the July 1, 2005 

requirement that 50 percent of television receivers with screen sizes 25-36 

inches include DTV reception capability and, 2) advance the date by which 

100 percent of such receivers must include that capability from July, 1, 2006 

to March 1, 2006.   By eliminating the 50 percent interim requirement for 25-

36 inch tuners and adopting a single March 1, 2006 deadline for all receivers 

to include ATSC tuners, CEA/CERC hopes to reduce demand for the NTSC 

tuner and as such ensure that acquisition costs for these tuners are not 

driven up as well as support the Commission’s goal to promote the DTV 

transition.3  Harris supports the CEA/CERC Petition and encourages the 

Commission to revise its rules and eliminate the 50 percent interim rule to 

avoid disrupting the marketplace.  In addition, Harris also urges the 

Commission to adopt the March 1, 2006 deadline proposed by CEA/CERC 

that all 25-36 inch receivers include the digital ATSC tuner.   By doing so, the 

Commission will hasten the availability of more television receivers with 

ATSC tuners, which in turn will lower cost and increase demand, thereby 

lessening the burdens to be confronted by the consumer during the DTV 

transition.        

II. The Retail Environment Must Support The Digital Television 
Transition Not Impede It.   

 
                                            
3 Id. 
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As the Commission has previously noted, the presence of digital television 

receivers is an important component to the digital television transition.4  

Without ATSC digital receivers in the marketplace—consumers will most-

likely purchase the less expensive analog NTSC receivers that will not be 

functional (without a converter box) when the digital television transition is 

complete.   

Many in Congress have proposed a date as soon as December 31, 2006 for 

the completion of the digital transition and others have discussed December 

31, 2009 as a potential date.  When consumers make significant investment 

in analog NTSC tuners, they expect that such equipment will be operable for 

a significant period of time.  We must be wary of creating a retail 

environment where consumers make a significant investment in an analog 

NTSC tuner only to be confronted with the prospect of making yet another 

investment to either purchase another digital ATSC tuner or a set top box to 

facilitate the conversion of the signal from digital to analog.   

In this regard, retailers are the single most important interface with 

consumers and thereby have a unique obligation to ensure that consumers 

are aware of the DTV transition and the ramifications it will have on their 

choice of television receivers. Upon learning of the transition, some 

consumers may opt to purchase a receiver with a NTSC tuner knowing that 

they will be required to purchase another receiver (or set-top box) upon the 
                                            
4 See Review of the Commission’s Rules and Policies Affecting the Conversion to Digital 
Television, MM Docket No. 00-39, Second Report and Order and Second Memorandum 
Opinion and Order, 17 FCC Rcd 15978 (2002). 
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completion of the transition; others may choose to make the investment in 

the receiver with the ATSC tuner instead.  Regardless, the consumer will be 

making an informed decision based on the information received from the 

retailer.  To support the education of consumers on the DTV transition, 

retailers should do a better job educating sales staff.  In addition, retailers 

should consider providing mini-training sessions to consumers on the DTV 

transition and the differences between digital television, analog television, 

and enhanced television.  Moreover, retailers should be required to showcase 

and distribute CEA literature/brochures on the digital television transition in 

key areas within the stores.   

 
 

  III. Conclusion 

The Commission has made tremendous progress on the digital 

television transition.  Harris commends the Commission’s commitment to 

this difficult and contentious issue.  Now is the time for the Commission to 

review and revise its policies with regard to the digital tuner requirements 

and make necessary changes given important data provided by the 

CEA/CERC.  Harris recommends that the Commission revise the digital 

tuner mandate and eliminate the 50 percent interim rule for 25-36 inch 

television receivers and adopt a new March 1, 2006 deadline for all such 

receivers to include the ATSC tuner.   
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Respectfully Submitted, 

HARRIS CORPORATION 

     _____________________ 

April 12, 2005 


